




Social Media Platforms
Social media platforms include but are not limited to: Facebook, Twitter, Instagram, YouTube,
LinkedIn, TikTok, Snapchat, Tumblr, Pinterest, blogs and chat rooms. At Agnes Scott, these
platforms can be created and maintained by official college entities (division, department and
program pages), student organizations (organization pages), and faculty, staff  and administrators
(public figure pages).

Social Media Branding
Agnes Scott-affiliated social media pages must reflect the college’s image distinctively and
consistently. They should list the college’s name first when pertinent. Social media accounts should
include the college’s official sub-brand log, other institutional graphics and images that comply with
our visual identity policy.

Social Media Activity
All activity on Agnes Scott social media is governed by other college policies, including, but not
limited, to copyright, confidential and proprietary information, FERPA, HIPAA, Title IX, acceptable
use of  electronic resources, and anti-harassment and anti-discrimination policies. These college
policies also govern staff, faculty and students who participate as members of  the Agnes Scott
community on sites not managed by the college. Simply put, the college’s policies should not be
violated in any forum, which includes online platforms like social media. All members of  the Agnes
Scott community are responsible for staying informed and updated about these policies by
periodically reviewing them in the Employee Handbook and Faculty Handbook. If  a student
employee is assisting with an Agnes Scott-affiliated social media platform, the student must be aware
of  and follow the college’s policies.

The college is committed to academic freedom, as stated in the Faculty Handbook (see Policy
Statement on Academic Freedom and Responsibility) and any violation of  this policy will be
evaluated as consistent with the college's policy on academic freedom.

Take care not to position yourself  as speaking on behalf  of  the college, and do not use official Agnes
Scott-affiliated social media accounts to endorse products, services, beliefs or individuals. On your
personal social media sites, you may not use Agnes Scott logos or images or the college’s name to
promote or endorse any product, cause or political party or candidate.

Share Appropriate Content
The content you share on an Agnes Scott-affiliated social media platform should support the
purpose of  the site—in other words, be appropriate and relevant to its educational goals and
interests, as well as the mission of  the college. All content you post (language and graphics) should
be suitable for the general public.

Do not share confidential or proprietary information about Agnes Scott and/or its students, faculty,
staff  and alumnae. This includes, but is not limited to: financial, recruitment, student conduct
and/or human resources data; internal strategies, reports and conversations; personal contact
information.

Cease Activity During Crisis
In case of  a crisis or emergency, immediately cease all activity on Agnes Scott-affiliated social media
platforms. The Office of  Communications and Marketing will identify the message and distribution
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